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Integrated Marketing Communication (IMC) for Digital Media Affecting
Product Acceptance in the Furniture Industry in Mueang Lampang District,

Lampang Province

a ¢ o 1% ¢ 2 o ¢ f ¥ _3
NING UINBI", ITNIYIU AU, ANTAAU UUTILLAA

Thawit Buathong'", Worragarn Mana?, Supornluck Nonkaew®

L2 3ngage1iianwa1ue a010un1se17anwnImiyile 1
272 auunwnalgsy suaaies annesilosaits 39uina1ue 52000 Usenalne
2| ampang Vocational College, Institute of vocational Education: Northern Region 1

272 Phahonyothin Rd., Huawiang Sub-district, Mueang District, Lampang Province, 52000, Thailand

? Ineagertiinyndeslud anrvuniserFifinwinimile 1
167 ouunszUnim svarsnll ennewdleudeslvy Sanina1un 50200 Useinalne
? Chiang Mai Vocational College, Institute of vocational Education: Northern Region 1

167 Phra Pok Klao Rd., Si Phum Sub-district, Mueang District, Chiang Mai Province, 52000, Thailand

SuumAI: 27 Augngu 2567 JSuugaumaai: 12 5uAu 2567 AaUSUATNWUNAIN: 23 511N 2567

[ 1

UnAngs

[

ANSANEIASINITINgUSEEIA 1) AN YIANUFUNUSUDIFIUUTEAUNISADAITNIINITAAN

9

aa v o

HudeRdvianaznisseusugnamnssuinesinesldvesfusinalulwndinaiiie @ edming1ung

] '
=~ a1 1

2) [NaANYIBNENAVDIAIUUTTAUNTHDAITNNNTNAIN HIUFDAT fandawasonisuausulesiiaes

ldvasguilaalundiinailasdivns famdndaiune lnedsn1933e@eUunn tnsesllonldhe

aaa

wuuaaun1yl (Questionnaire) ngudlageE@ailesiinesiudamingiuia d1uau 150 frege addd
Tdlumsiiasendeyafie Al Sevas duTeuUUNINTIIU NITNAROUANNAFIUMIENITNAGOY

duusyAnsanduiusuuvaleiuuy Lagn1snaaauduusz@nSannssuuunyan Nan1sANYINUD

Weunran

®L e

La: thawit2517@lampangvc.ac.th

[134]



ISSN: 3027-8414 (Online)

213E15UINNTIUAIANLAZNSISEUINaaATIn TN 18 atull 3 Mueneu 2567 - SuAu 2567

Journal of Social Innovation and Lifelong Learning Volume 18 Number 3 September 2024 — December 2024

Y

NsnAgeUdNUsEANTanduiusn1saoa1sNITAAIALULYTUINSHIUERRATIaNBVENase NS auTY

ISP o/ a

nandugilugnavnssuwlesiiaesld Serdudssdnsanduiusegneite sewing 0471 89 0.605

[y a

fruduiusiugILazianIsuINiesnun al seautisdify 0.01 Usuanlainn15deaIsnIsnaInLuy

Y

v A U v (3

ysannNIsiudeRIvialinuduiusiunisuensundndueitugnamnssunesieslinndius uay

ANsNAapUdNUIEENSannRenUIFILUSAUAINISaaS UIERLUsANNLASREa 95 FaaSunelalu

¥
Y] oY

seaugannn Taeidduusnislavaniasnisdnma nsalivaviudefdviasintuniinasoniseeusu

'
o w a

Hansuel lugeavnssuesilinesmudau a seauleddyi 0.05

AEARY

NADANTNITAAINYTUINGG FOATVIA N1TLOUTUNEN Tt

Abstract

The purpose of this study was to study the factors of integrated marketing
communication through digital media that affect the acceptance of products in the wooden
furniture industry in Mueang Lampang District, Lampang Province using quantitative research
methods. The data collection tool is a questionnaire, a sample population of 150 samples.
Hypothesis testing with correlation test and regression coefficient test. The results of the study
showed that: The correlation coefficient test of integrated marketing communication through
digital media affecting product acceptance in the wooden furniture industry showed that
Pearson's simple correlation coefficient between 0.471 and 0.605 was highly correlated and
all positive directions at a significant level of 0.01, indicating that integrated marketing
communication through digital media was correlated with product acceptance in the wooden
furniture industry for all variables, and the regression coefficient test showed that the primary
variable could explain the corresponding variable by 95%, which was explained at a very high
level, with only the variables of advertising and special events through digital media affecting

product acceptance in the furniture industry, respectively, at a significant level of 0.05.
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